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Investment in MUO



Transaction Summary

Type of transaction: Company acquisition
Acquisition date: 25 October 2022
Acquisition Price: USD 14 M Plus license agreement USD 6 M (Sport content) USD 0.5 M pay
by quarterly
Source of fund: Company’s working capital
MISS + UNIVERSE

CONFIDENTLY BEAUTIFUL

MISS + USA

PAGEANTRY REIMAGINED

MISSTEEN +USA

PAGEANTRY REIMAGINED

Brand owner:




Our Vision

Our strategy is to be more than a one-event organization. It has been in the last two years
because of COVID. We have an aggressive plan to be a 360 brand that operates annually.
The goal is to enter into a lifestyle licensing & merchandising business with location-based
entertainment (LBE) being a significant part of the plan. We are also exploring the NFT space

with unique digital MUO assets.

MISS + UNIVERSE

BEAUTIFULLY CONFIDENT



Business Structure

ENDEAVOR —,

100% Ownership

100% Ownership

JKN Metaverse, Inc
I 100% Ownership

}

JKN Universe Franch Co, LLC

specifically, to act as guarantor for Miss

Universe’s franchise activities.

v

JKN Universe, LLC
TV distribution agreements with foreign broadcasters, endorsement
deals, sponsorship deals, etc. as well as our Franchise Agreements
100% Ownership

v

Miss USA BR Production, LLC

! }

MUO Production, LLC Miss USA Production OH, LLC

MISS + UNIVERSE

BEAUTIFULLY CONFIDENT



Management Team

Paula Shugart jointed MUO in 1998 as the Vice President of Production. By 2001 she was appointed as
President by then MUO owner Donald J. Trump.

As President of the Miss Universe Organization, producer of the Miss Universe, Miss USA and Miss Teen
USA Pageants, Paula takes responsibilities in all business transactions and handles the production of the

live worldwide telecasts each year.

Paula oversaw the successful sale of 50% of MUO to NBC Universal and has worked closely with the
network in maximizing the organization's potential. The Miss USA pageants have garnered great success
with "out of the box" cross-promotional concepts conceived by Paula and NBC. For example, Miss USA
contestants and reigning titleholders have been featured on pageant "lead-in" episodes of "Fear Factor",

"Deal or No Deal" and "ldentity".

Paula Shugart
President M |SS *UN'VE RSE

Miss Universe Organization BEAUTIFULLY CONFIDENT



MISS + UNIVERSE

BEAUTIFULLY CONFIDENT



Management Team

Amy is a C-suite visionary media executive with a track record of Emmy-winning original content across

multiple platforms, jointed MUO in 2021.

She has experience developing content and programming for brands including HBO, MTV Networks,
Travel Channel, and Vice Media. An award-winning producer with exceptional business acumen who is

proven to build, grow and lead.

Ms. Emmerich is known for a combination of high-touch strategic insight, creative vision, and exceptional

business acumen she is proven to build, grow and lead.

Amy Emmerich

CEO MISS + UNIVERSE

Miss Universe Organization BEAUTIFULLY CONFIDENT



Management Team

At 42, Anne Jakrajutatip, CEO of public-listed JKN Global Group is one of Asia’s leading entrepreneurs in the content distribution and
management business. In the short 6 years since the company’s establishment, her sharp business acumen has transformed her family’s
humble business into the wildly successful content distribution, which owns and operates JKN 18, a 24-hour DTT channel, TV productions, live

events and bringing Thai dramas to the rest of the world.

In 2019, Anne was awarded the Asian Media Woman of the year award in Singapore for her achievements and contributions to the media

industry in Thailand and across the region.

The Company's success led to the launch of JKN Global Media's IPO in MAI on November 30th, 2017 then moved to the Stock Exchange of
Thailand (SET) on November 12th, 2020.

JKN Global Group’s astounding success under Anne Jakrajutatip’s leadership also saw her personal transition to become Asia’s first billionaire
transwoman in the business industry. Born Andrew Jakkhapong, the eldest son of a middle-class Chinese family, Anne grew up amongst VDO
tapes, VCD and DVD from his father’s business dreaming of becoming an influential talk show host like Oprah Winfrey. He struggled with his

gender identity throughout his youth.

Under the gaze of audiences, he transitioned from a 36-year-old Andrew to become Anne, the beautiful 39-year-old transwoman. Her personal
journey of self-discovery and transformation touched the hearts of the show viewers, making her a celebrity and icon. Her true-life drama of
courage, perseverance, and determination to live life as her authentic self in the face of social pressure captured the nation’s imagination.

Today, number of her fandoms on social medias are grew up to more than 20 million followers on Anne’s overall platforms.

Anne Jakrajutatip
CEO & MD MISS +UNIVERSE

JKN Global Group Plc. BEAUTIFULLY CONFIDENT



Management Team

| 2 Follow Your Passion, Pursue the Success of Your Dream
P> The phrase perfectly describes the path Thai designer Tawn Chatchavalvong took into the world of fashion. Tawn majored in Political Science, lived
abroad, and spent the better part of a decade in the field of Public Relations. He then decided to follow his passion for fashion design. Soon after
his studies at an ltalian-based fashion school, Tawn's works appeared in notable fashion magazines, on the internet, leading to runway
presentations receiving critical acclaims.
| 2 Design Philosophy
P Extolling strong classic sensibility, “TAWN C.” designs are also inimitably unique. His flawless fashion acumen ceaselessly brings fresh new take in
the fine details and design elements, indelibly transforming classic silhouettes to a brilliant new whole. “My inspiration mostly comes from the
women that | meet and talk to. Women are essentially the ones who inspire me to produce clothes that resonate the brand’s signature style. It has
to express her dream, how she feels; and how it must ultimately showcase her best side. It is All about her.”
> Award-winning Brand
P As the first runner-up in the inaugural Vogue "Who's on Next" (the first adaptation in Asia of the CFDA Vogue Fashion Fund competition in 2014),
“TAWN C.” designs are featured regularly in prominent fashion publications, on celebrities and style influencers on social media and red-carpet
events
P In 2016, Tawn received the Pyramid of Excellence Award by fashion institute, Academia Italiana which recognizes important designers or
companies who have significantly influence the field of art, fashion, architecture and photography. It is awarded to those who have make a
recognizable mark and achieved excellence in their fields. Tawn is the first Thai designer to receive the award after fashion luminaries like
Vivienne Westwood, Carla Fendi and Roberto Capucci.
| 2 Bangkok, Paris, New York, St Petersburg, China — A Global Fashion Phenomenon
P Tawn C. is currently based in Bangkok and Paris. The brand participates at Paris Fashion Week and Shanghai Fashion Week for international

distribution.

P “TAWN C.” designs are available in Paris, New York, St Petersburg and Kuwait; retailing at luxury multi-label shops. It is presently available in

Bangkok by appointments only.

Tawn Chatchavalvong

CREATIVE DIRECTOR MISS + UNIVERSE

Licensing & Merchandising BEAUTIFULLY CONFIDENT



MUQO Organization

President

CEO

New York Office

Global Pageant Contest
Franchises

®  Miss Universe

® Miss Teen

® Miss USA

Thailand Office

Licensing and Merchandising

Toys & Novelties ®  Cosmetics
Apparel Kids O Personal Care
Apparel Adult ® Publication
Bags & Luggage ® Jewelry
Accessories

MISS + UNIVERSE

BEAUTIFULLY CONFIDENT



The Transformation Plan

)

Transformation

Current Source of Revenue

® Global Pageant Contest
®  Franchises

®  Miss Universe

® Miss Teen

® Miss USA

A 4

Licensing and Merchandising

® Toys & Novelties ®  Cosmetics

®  Apparel Kids O Personal Care
®  Apparel Adult O Publication

O Bags & Luggage ® Jewelry

S Accessories

MISS + UNIVERSE

BEAUTIFULLY CONFIDENT



Revenue Structure

1. Franchise fee
Broadcast fee
Hosting fee
Program and format fee
Production fee
Talent management fee
Sponsorship fee

s po s oy

Ticket sales

a AW N

Licensing & Merchandising fee

MISS + UNIVERSE

BEAUTIFULLY CONFIDENT



Grand opening of MUO in Thailand

Miss Universe Extravaganza

MISS + UNIVERSE

BEAUTIFULLY CONFIDENT



Grand opening of MUO in Thailand

Miss Universe Extravaganza

MISS + UNIVERSE

BEAUTIFULLY CONFIDENT



Grand opening of MUO in Thailand

Miss Universe Gala Dinner

MISS + UNIVERSE

BEAUTIFULLY CONFIDENT



Grand opening of MUO in Thailand

Miss Universe Gala Dinner

MISS + UNIVERSE

BEAUTIFULLY CONFIDENT
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