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DOMESTIC CONTENT SALES

Discovery

NATIONAL
GEOGRAPHIC
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2.1 MU TRAVEL

ﬂss UNIVERSE
7 TRAVEL

ONCE IN A LIFE TIME IN EL SALVADOR.
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EXPERIENCE
MISS UNIVERSE

TRAVEL

INBOUND
( FOREIGNERS TRAVEL TO THAILAND : 24 TOURS/YEAR)
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1SS UNIVERSE

TRAVEL

DANCING ON THE YACHT WITH THE UNIVERSE

THANI LAGUNA PHUKET W s e

ON THE OPEN SEA OR OCEAN USING A VACHT.

(ONTHE WEST BANK OF THE CHAG PHRAYA RIVER IN BANGKOK, THAILAND.

M CHAN THAI REST.

0 %
bHuKErFANT AU
PHUKET FANTASEA IS A CULTURAL THEME PARK LOCATED. 15 A POPULAR THAI RESTAURANT THAT OFFERS A WIDE RANGE - 'BRINGING AUTHENTIC TALIAN DINING

1N KAMALA BEACH, PHUKET, THALAND. OF AUTHENTIC THAI DISHES IN A COSY AND WELCOMING ATMOSPHERE, s TOTHE BEACHSIDE URBAN RESORT.
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MISS UNIVERSE

TRAVEL

OUTBOUND
(12 TOURS/YEAR)

| UNIVERSE ‘EEIB
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BY MISS UNIVERSE TRAVEL
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OLIVIA

QUIDO A Carnival

CLINICAL SKINCARE

S

REGENCY

T

PORTIA&SCARLETT  Sash Company

CHOOSE FUN®
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W Lazada

JOJO BRAGAIS

Walk.Win.

PARTNERS INCLUDE CARNIVAL
CRUISE LINE, HYATT, J & CO., LAZADA,
LIVA FLUID FASHION, MOUAWAD,

MUBA COSMETICS, JOJO BRAGAIS
PORTIA AND SCARLETT, AND THE SASH
COMPANY. FILIPINA BEAUTY SPECIALIST
OLIVIA QUIDO-CO SKIN CARE.
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MU TICKET FEES

MISS + UNIVERSE

ffffff

MISS + UNIVERSE

71ST EDITION
JANUARY 14TH, 2023
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THESSWBSIDIARIES OUTSIDE THAILAND
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INGAPORE

TRADEMARK & LICENSING)

1. INTERNATIONAL CONTENT SALES
2. MU FRANCHISE FEES
(NATIONAL DIRECTOR FEES)
3. MU HOST COUNTRY FEES
4. MU BROADCAST FEES

SINGAPORE
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1. INTERNATIONAL
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Featuring Thailand’s Big Hits!
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1. INTERNATIONAL
CONTENT SALES

Y 2018 HIGHEST
GROSSING B.O.
IN THA"AND

Running Time 95 MINS

%
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iU FRANCHISE FEES
NATIONAL DIRECTOR FEES)

MAY 13, 2023 | 6:00PM | SM MOA ARENA
TICKET PRICES
VIP: P12,780 UPPER BOX : P1,490
LOWER BOX : P5,270 GEN AD : P500

THONG BAO
GIA HAN NOP HO SO TUYEN SINH
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T NAM 2021
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NATIONAL DIRECTOR FEES)
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NATIONAL DIRECTOR TOWNHALL IN NEW ORLEANS
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IUFHOST COUNTRY FEES

2O 23 EL SALVADOR
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TELEMUNDO tvazteca
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INTERNATIONALLY
DISTRIBUTED TO

160 CoOuUNTRIES
AND TERRITORIES

ACCORDING TO NIELSEN TV RATINGS DATA,

THE LIVE BROADCAST OF THE 71ST MISS UNIVERSE
FINAL COMPETITION ON TELEMUNDO, AN AMERICAN
SPANISH-LANGUAGE TERRESTRIAL
TELEVISION NETWORK, ATTRACTED UP

TO 2.4 MILLION VIEWERS.

MISS UNIVERSE® GENERATED 526 MILLION MINUTES
ACROSS LINEAR, DIGITAL, AND THE NETWORK'S OFFICIAL
SOCIAL MEDIA PLATFORMS,

A +37% GROWTH FROM P
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NEW BUSSINESS DEVELOPMENT
OF MISS UNIVERSE

MU ACADEMY

MU DIGITAL

MU HAIR CARE

.MU NUTRITION

MU COSMETICS

.MU FASHION AND APPAREL
MU JEWELRY

.MU FURNITURE

.MU PERFUME

MISS + UNIVERSE

ORGANIZATI ON

OONOUOAWNE
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\ULA SHUGART AMY EMMERICH
PRESIDENT CEO

MISS UNIVERSE ORGANIZATION MISS UNIVERSE ORGANIZATION

MISS+UNIVERSE | MISS+USA | MISSTEEN +USA
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THE MISS UNIVERSE
ORGANIZATION

is a global, inclusive organization that
celebrates women of all cultures and
backgrounds. It audaciously fights
for education, representation and
gender equality that drives female
leadership and in turn, drives real
change in society.

CONFIDENTIAL & PROPRIEIARY
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MISS + USA
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NEMW*YORK (TRADEMARK & LICENSING)
BRAND MANAGEMENT FOR MISS UNIVERSE
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JKTIDRINK

NETWORK

MISS + UNIVERSE JK Best Life

SKINCARE & SPA
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Muscles

Fluid Balance

ASS + UNIVERSE

BEVERAGE

Power of Hydration

6 & B

Blood Normalizer Productivity Boost Clerer Skin
C ‘ . ' %&
L 4 El h
Fatigue Buster Calorie Control Brain Boost
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BEVERAGE

NOR

WATER IS LIFE
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MISS + UNIVERSE

BEVERAGE

IMMUNE BOOST

To combat the growing malnutrition crisis - Zero Sugar

in the Philippines, JKN Drink Co., Ltd. will - Zero Caffeine
manufacture a low cost functional - Natural
beverage aimed for distribution across - Vitamin C

the public school sector in the Philippines. - Turmeric
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MISS ¥ UNIVERSE

BEVERAGE

LN R U 7 7
S “THAIFEX ~ Anuga Asia;2022

N DIWA ||»,"¢‘. ‘f 4

thaifex
anuga
ASIA

INTERNATIONAL EXPO MARKET DISTRIBUTION — / ”
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MISS ¥ UNIVERSE

BEVERAGE

BIOFACH

Gullood

INTERNATIONAL EXPO MARKET DISTRIBUTION // '
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MISS + UNIVERSE

BEVERAGE
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SKINCARE & SPA
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SKINCARE & SPA
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MISS+UNIVERSE

DIAM GLOW
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Key 7 C+ Ingredients

Asian Tea Olive (Southeast Asia China) - multipotent
infusion to help reverse senescent changes targeting
millennials and young consumers

Baobab Extract (Africa) — firming and moisturizing; the
oldest tree is in Namibia known to be about 1275 years
old therefore called “Tree of Life”

AFA (North America) - moisturizer and skin repair
actives from Aphanizomenon-flos-aquae (AFA) known
as the pristine Klamath Lake Fresh Water blue green
algae in the Pacific Northwest

Acai Fruit Extract (Brazil Amazon Forest in South
America) — super fruit extract rich in Omega 3,6, and 9;
antioxidant and moisturizer

Lichen Extract (Antartica) - anti-inflammatory
properties rich in Usnic Acid

Snow Algae (Europe) — extracted from red snow algae
from the Swiss Alps was found to slow down the skin
aging process

Eucalyptus Extract (Australia) — promote relaxation
and skin conditioning

MISS + UNIVERSE

SKINCARE
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MISS UNIVERSE

SKINCARE & SPA
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ANNE BRAND PERSONAL CARE
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JK[ Best Life JK[[T.@

DOMESTIC DOMESTIC

AD SALES PRODUCT SALES

(UNDER ANNE’S BRAND)
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DOMESTIC AD SALES

SINGHA CORPORATION
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DOMESTIC PRODUCT SALES
(UNDER ANNE BRAND)

ON-AIR | ONLINE | ON RETAIL
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THE DIGITAL TV TERRESTRIAL
IN THAILAND
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JIKKN-CNBC NO.1

. s FINANCIAL NEWS CHANNEL
Capitalize On It. IN THAIL AND

tov 642 vov 608



JKN-CNBC
DOCUMENTARY
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JKN-CNBC
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KEY INCOME STATEMENT DATA

REVENUE GROSS PROFIT

106%
GROWTH
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GROSSPROFIT(THBM)  =={{}== GP MARGIN

NET PROFIT ROA AND ROE

18%
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ilsgns WuduanHqHanaAaLIINAUNUAIENS
970 CONTENT ua:onms8agsiio MUO
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tudasiiigondwoaldeanuuaolniou
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vovlituvru:Ausdndoavinundaswarls

Hagludasiiguod

76,562

Y 2022 1H 2023

1H 2022 1H 2023

: NET PROFIT (THB M) sl NP MARGIN W ROA W ROE
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KEY INCOME STATEMENT DATA

ADMINISTRATIVE EXPENSE

164%
GROWTH

mitgsetumsussiwudu wavonmsiwudumsiiuduvavridawavnanu
duAsGanmasvsiadunnmsiUtydansimsmiyadigotu ua:Andausim
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monnKune Wudu

108
H 2022 1H 2023

SELLING EXPENSES

-16.3%
GROWTH

76
H 2022 1H 2023

.
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SEGMENT FINANCIALS BY TYPE

REVENUES

Us:tnnuovsiela

1. s79ldonmsuie CONTENT dawidulaasgvdiaiion
2. gsfiouvviudnsona (MU) woidsieldoinmsus:noauioviuy

230 {ugovaul 2566
3. ssAPUIBWAsTUN Ul 2022 GRvauAnidu HOUSED BRAND
860 0 ﬁ IORESts 1137 E ] é ua: ﬁuﬁwaounna:.'nﬂuan aeholsﬁcnujtu Q2'23 um )
o mvv— udvUARaMEUDNISUanav ua: FOCUS Rdumuov JKN uindu
p— 860 = 4. seldondu SERVICE Aasielamluuanua:mstiusmisdu
MU 0 230 5. OTHERS 10ungusiulddua wu milsvndasiuanuasu
M PRODUCT 74 85
SERVICE 10 1
OTHERS 50 48
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SEGMENT FINANCIALS BY PLATFORM

CONTENT
32%
GROWTH
860
H 2022 H 2023
OTHERS INCOME
-4.7%
GROWTH
s0 '
H 2022 TH 2023

" DTT, CABSAT. IPTV

\ o
GROWTH
23 B

TH 2022 1H 2023
DTT, CASBSAT 2%
/ GROWTH
=
1H 2022 1H 2023
DTT, VOD
-100%
GROWTH
35 o
1H 2022 1H 2023
DTT, CABSAT, VOD 100%
GROWTH
—
1H 2022 1H 2023
IPTV 100%
GROWTH
—
TH 2022 TH 2023

CABSAT, IPTV GROWTH
/ 185
[
TH 2022 1H 2023
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TOTAL REVENUE

1. iWavongnMaulkeddovmsBaauanssiemstwathlulweuws
InATKGogavM lagtaw:pevdvmsuneauanSAWsUWSHIU
msoanIMALGAYNIVS:UUGS0Da (DTT) LALdaua=adAsY

(CABSAT) VOD ua: IPTV (INTERNET PROTOCOL TELEVISION)
Tus:H3wvaaloguuusEnisldnnnIsneduanssiomsiie
IWSUWSHIUGaOM IPTV tWuduaehounn dowalisieldlugaomo
msvediwududndos lumvnduniuidonaliinsuneauansaweuws
WevkHTvdovmvlus:uudu Gupaaaavonvaaideaduvavlnou
ua:tulasunan 2 UdusunisuluusengaetbugrmsAnuga
udous:inaAgoo:MtEmMsdduviudus:ansmwunnduriomudiu
misdaasua:acanuidsvlutsdvdnsiuaniuagu

2. scwldduliimswasuulavasodans:aiAnd lagHINWoIsULEnaU

' - e el o
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SEGMENT FINANCIALS BY GEOGRAPHY

THAILAND Q2 2023 REVENUE BY GEOGRAPHY

-3%

\GRO’WTH

msuieluds:inAaduavnsod Uoguuanmiuus:inAd:ilugnm
Adoansn 1@onsUnuun1saanaIMANY CABSATua: DTT

TH 2022 TH 2023

REVENUE (THB M)

OTHER COUNTRIES (EXPORT)

437%
CROWTH msdvaaniddasingoduna:iwuRvensluiuustinacva lasddulHaduds
/ fAfo:daanslumsoanaymanane PLATFORM duidulumutnsu
tumsusinadouavausulku udgonvignAfgriunto DTT
_ ua: CABSAT wusu :1Weodaomy VDO Aacavagoliuldda
1H2022 1H 2023

REVENUE (THB M)
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BALANCE SHEET SUMMARY AND KEY FINANCIAL RATIOS

BALANCE SHEET SUMMARY
'BALANCESHEET(THBM) | 2022 | 1H2023

TOTAL ASSETS 10728 12,161

TOTAL LIABILITIES 6,958 7.399

TOTAL EQUITY 3,813 4763

CASH & CASH EQUIVALENT 348 13

TOTAL INTEREST BEARING DEBT 5325 5,027

NET DEBT (LESS CASH) 4,978 4913

TOTAL ASSET twuduldavonmsiwuduuavUtyBankiinmsm ua:unswe
Aunavnudadudndsroms SoldulutuArmutunisaduayunisuiednd

s1wMsHviucivustnAua:tuus:InAa

TOTAL LIABILITIES tWuduunonmsiwuduveaviskimsmlosiawrzagodoskd
AtiaonnisBaaudnssionms wuiduoinanUunisidula:nsoanHuflus:HIW
vawuduwaldluavnulumsditiuvuna:nsavnudoavansdsionis ua:s1wldsu

aA29HINDINSSAIvDVANSUNVVIL (MUO)

D/E RATIO onnmistwunuiuldpulwweu miRdiedoldsurnliaast D/E acao

ASSET RATIOS (CURRENT RATIOS)

5.0

3.0

0.0

13

46

32

12

o8

07

2016

2017

2018 2019 2020 2021
CURRENT RATIO

DEBT RATIOS (D/E RATIOS)

25

21

o7

173

19
[+3:]]

2022

1H 2023

155

2016

2017

2018 2019 2020 2021
D/E RATIO

2022

TH 2023
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REVENUE PROJECTION
200 REVENUE PROJECTION
i 1. s1eldonMsuIe CONTENT Dacnuifivlaagitociation
s R AR T e e 2. gsfiouoviudnsia (MU) twoidsieldonmsus:ndauioviuy
tugovdud 2566
1500 " - - . -
3. sSAPUIBWAQATUN IWUTUANAOATURMETA M*U BEVERAGE
Av:iSuvaanaludansl 2566
1990 4. sheldondu EXPERIENCE & SERVICE dulHediasield
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